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Using the
FPT Digital
Brand

We've created this guideline to help you

understand and know how to use our key
brand elements. It shouldn’t take long to

read (we kept it short). Definitely check it
out before you get started.

Please note that this guide isn't exhaustive. Please reach out to

fdx.contact@fpt.com.vn if what you are looking for isn't specifically covered here.
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Design & Brand Guidelines

Symbol Mark

The Symbol Mark of full FPT logo represents FPT
brand name. The FPT logo has been registered for
intellectual property to protect the assets of the
business as well as the value of the brand.

This Symbol Mark is easy to read at all sizes even
at a small version (48 x 30px) which is suitable for
micro applications.

Basic shapes are 3 familiar blocks of color, which
can be extracted and used as graphic elements.

Private and Confidental
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Design & Brand Guidelines

Primary Logo

FPT Digital logo is a combination of 2 parts
including:

« Symbol Mark: Full FPT logo represents FPT brand
name. The FPT logo has been registered for
intellectual property to protect the assets of the
business as well as the value of the brand.

+ Logo type: “Digital” (Using FPT's official
consistent font - Fpt Daxline font, Medium
typeface).

Pantone
289 C

CMYK
100 /96 /26 /15

RGB
22 /37 /12

HEX
#162570

White

CMYK
0/0/0/0

RGB
255 / 255 / 255

HEX
#FFFFFF

Private and Confidental
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Design & Brand Guidelines

Logo Clear Space

There can be two types of logo:

« Horizontal version with the text right aligned
with the FPT logo or Vertical version with text
placed vertically, centered with the Symbol mark.

« The horizontal version is the primary logo and
should be used in most cases.

« Vertical version is preferred if the display area is
small, as horizontal version can become difficult to
read.

CLEARSPACE

It is important to keep the logo clear and separate
from any other graphic elements. To accomplish
this, an exclusion zone has been established
around the logo. This exclusion zone is positioned
by the space of FPT Digital logo itself. The
minimum space around the Logo is equivalent to
the height of the capital letters in the logo.

Secondary

Primary

Private and Confidental
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Design & Brand Guidelines

Minimum Size

- The FPT Digital logo is reproducible in any sizes.
However, being too small can make it difficult to
read and damage the integrity, the effectiveness
of the logo. Therefore, the logo needs to follow
the size standards.

« Minimum horizontal logo width for printing is
34mm and 100px for digital ver. Minimum vertical
logo width for printing is 21mm and 62px for
digital ver. Minimum size for logo should only be
used for applications with limited space, logo
should never be placed smaller than this size.

For horizontal logo, please never reproduce the
logo width smaller than 100px (34mm), measured
from the left side edge of the FPT Symbol mark to
the letter "I".

G606 GG

Digital Digital
] |

For vertical logo, please never reproduce the
logo width smaller than 62px (21mm),
measured from the left side edge of the FPT
Symbol mark to the registered trademark “® .

Private and Confidental Page 08
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Alternate Versions

« FDX Navy Blue background (HEX #162570) is
preferred to be used as the main background
color of FPT Digital's brand identity.

+ In fact, there are some cases where the logo will
be required to be shown in black and white such
as photocopy, newspaper... When the logo is used
on a white background, reverse the logo to black.
Two versions on white and black are accepted as
needed, although NOT preferred. They can be
used in limited circumstances, such as in
documentation for a service.

Primary

Private and Confidental
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Incorrect Uses

Not Recommended

Here are some examples of incorrect use of

the main logo.
E _ Digital

Private and Confidental Page 10
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Visual Identity

The purpose of FPT Digital Visual Identity is to
create a unified brand image system for clients,
regardless of the location, the channel they
connect to us or the service they use, they all get
the best expression brand identity of FPT Digital.

These images will bring our positioning to life. We
encourage you to use them and find inspiration in
pairing them with the content and messages you
bring to market.

The purpose of visual identity is:
- To create an emotional impression on viewers.

- To inform viewers about the nature of the brand
and services/products offered.

« To unify the many different aspects of a business
through consistent visuals.

3 Factors PX, DX, ITX

People Transformation (PX), Business
Transformation (DX) and Information Technology
Transformation (ITX) are 3 factors in Digital
Transformation

Transformation

The overlapping circles are like concentric
circular ripples, representing both
resonance and diffusion, and meaning
transformation from the inside out.

Idea

The circle is one of the most basic geometries, with no
beginning or ending. This symbol represents the
perfection, connection, stability and smoothness.

Movement

The movement of the circles represents
Technology, the atom for Digital
Transformation

Private and Confidental Page 12



Design & Brand Guidelines

Brand Pattern

- Brand pattern is made up of overlapping circles
creating movement, energy, and constant change.
Flexible change is based on sustainability and
stability.

- Crossing roads represent a sense of a connected
system with relationship among the 3 digital
transformation elements of bussiness, people and
technology.

« One point to mention is that these circles are
dynamic circles, meaning they are always moving,
that is, they are not fixed by a definite shape.

Private and Confidental
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Brand in Use

HELPS
BUSINESS
DISCOVER
FUTURE

Imagine. Innovate. Lead.
CORE BENEFITS

OF DIGITAL
TRANSFORMING
WITH FPT DIGITAL
KAIZEN™

GG o

Seize digital opportunities.
Create impactful values

Strengthen
Technological
Copabllities

Why Business Needs

Digital HR? Digital HR 4.0

dopted or have plans to

tal-first strateqy

Digital HR helps:

Private and Confidental Page 14
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Core Colors

« Color plays an important role in FPT Digital brand
identity. A supporting palette has been developed
to complement the brand colors.

« The consistent use of these colors will
contribute to the cohesive and harmonious look of
the FPT Digital brand identity across all related
media.

« Our primary brand colors of FPT Digital are White
and Navy Blue. It is a mandatory component of all
FPT Digital media publications. Secondary colors
delivers a vibrant, passionate and upbeat tone
when used in conjunction with FPT Digital's Navy
Blue.

+ Accent colors can be paired by selecting similar
colors in a family (i.e. colors next to each other).

Primary colors

WHITE

Secondary colors

FDX BLUE

FDX LIGHT BLUE

Gradient

FDX NAVY BLUE

FDX CYAN

FDX CHARCOAL FDX MAASTRICHT BLUE

WHITE SMOKE EERIE BLACK

Private and Confidental
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Design & Brand Guidelines

Color Palette

« The color palette revolves around blue.
Complementary colors are neutral gray and
complementary shades of blue allow to stand out
against a dark blue background as well as a white
background. This creates a specific color scheme
of FPT Digital.

+ The pie chart shows the recommended color
ratio to be used when creating documents for FPT
Digital.

USAGE

+ In the entire identification system, the color blue
is used as a highlight in large areas. It makes
information clear, breaks down information or
spaces, and creates focal points.

+ All colors should be used with white space to
add balance. FDX blue should be used sparingly to
preserve its visual impact. Colors from the palette
are cues that help focus on specific information.

Private and Confidental
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Design & Brand Guidelines

Specifications -
Process/RGB

Primary colors

FDX

Masstricht Blue

Pantone Pantone

2196 C 2196 C

CMYK CMYK
0/0/0/0 100/95/34 /39
RGB RGB

255/ 255/ 255 10/ 27/ 81

HEX HEX

#FFFFFF #OA1B51

FDX
Navy blue

FDX
Charcoal

Pantone
2756 C

Pantone
7687 C

CMYK
100/96/26/15

CMYK
100/94/12/2

RGB
22 /38 /M2

HEX
#162670

RGB
26 /48 /139

HEX
#1A308B

Secondary colors

FDX

Light blue

Pantone
2728 C

Pantone
2387 C

CMYK
90/76/0/0

CMYK
100/60/0/0

RGB
6/ 71/ 201

HEX
#0647C9

RGB
9/96 /21

HEX
#0960D3

Pantone
2196 C

CMYK
85/65/0/0

RGB
9/153/232

HEX
#0O999ES8

The process palette of colors is designated for print-based output mediums. Use the RGB palette of colors for digital or screen-based designs.

FDX

Eerie Black

Pantone
663 C

Pantone
Blacké C

CMYK
2/2/2/0

CMYK
100/60/0/0

RGB
246 [ 246 [ 246

HEX
#FO6FGFO6

Private and Confidental

RGB
26 /25/25

HEX
#1A1919
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Design & Brand Guidelines

Primary

Gradient
Backgrounds

FDX gradients are standard radial gradients.
The FDX background helps differentiate our
brand and enhances the presentation of our
products. The use of the background creates a
dynamic composition through the rich tonal
depth of each variation.

62 100

0

FDX Charcoal FDX Navy blue FDX Maastricht Blue

Private and Confidental Page 19
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Background build — Corner light

Base color Environment Environment with Brand Pattern

Background should be set in FDX Dark Blue (R: 7 G: 15 B: 41).

Background with a corner anchored radial gradient. Gradient is Brand Pattern could be resting or floating above the corner lighting.
cropped in the center vertically and horizontally. It is also ideal for A typographic layout can also be used in this environment. Device
typographic banner treatments. The glow is a single smart object. could be resting or floating above the corner lighting.

Private and Confidental Page 20



Design & Brand Guidelines

Bq Ckg ro u nd — S peCiq I Cq Ses Use when design reinforces/illustrates the concept. More appropriate in special cases like posters, or event

materials versus standard online media work. Work always has to feel like it is part of the brand.

Environment with Images

Private and Confidental Page 21




Design & Brand Guidelines

Bq C kg rO u n d b u i I d — S pecia I Cq Ses Use when design reinforces/illustrates the concept. More appropriate in special cases like posters, or event materials

versus standard online media work. Work always has to feel like it is part of the brand.

Environment with Visual Identity illustrates

Private and Confidental Page 22



Design & Brand Guidelines

Bq C kg rO u n d b u i I d — S pecia I Cq Ses Use when design reinforces/illustrates the concept. More appropriate in special cases like posters, or event materials

versus standard online media work. Work always has to feel like it is part of the brand.

Environment with Visual Identity illustrates
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Design & Brand Guidelines

Bq C kg rO u n d b u i I d — S pecia I Cq Ses Use when design reinforces/illustrates the concept. More appropriate in special cases like posters, or event materials

versus standard online media work. Work always has to feel like it is part of the brand.

Environment with Visual Identity illustrates
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Design & Brand Guidelines

Bq C kg rO u n d b u i I d — S pecia I Cq Ses Use when design reinforces/illustrates the concept. More appropriate in special cases like posters, or event materials

versus standard online media work. Work always has to feel like it is part of the brand.

Environment with Visual Identity illustrates
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Background build — Special cases

Light background with Visual Identity illustrates

Private and Confidental Page 26



Design & Brand Guidelines

Background - Slide Template

01 02

Primum igitur, quid et

caritatem, quae sine causa Primum igitur, quid et

caritatem, quae sine causa

Private and Confidental Page 27



Design & Brand Guidelines

Background - Slide Template

03 04

Primum igitur, quid et

caritatem, quae sine causa Primum igitur, quid et

caritatem, quae sine causa

Private and Confidental Page 28



Design & Brand Guidelines

Background - Slide Template

A table of contents / main menu - Sample

1 Check-in

Solutions’ Show and Tell

N

1. Smart Design

2. Smart Planning

3. Smart Manufacturing
4. Smart Order Fulfillment

Welcome addresses from FPT Digital Chairman

Contents

Roundtable discussions with participants on industry’s pain points, long-
term objectives and short-term priorities.

Playback: Insights from roundtable discussions

Break & Networking

Best practices and case studies

N O O &~ W

Private and Confidental Page 29
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Background - Slide Template

Module Name - Sample

01 ‘ Cac muc tiéu then choét cta du an

Nhiém vu cap bach va Chién lwoc s6

Private and Confidental Page 30



Design & Brand Guidelines

Background - Slide Template

Module Name - Sample

01 ‘ Cac muc tiéu then choét cta du an

Nhiém vu cap bach va Chién lwoc s6

Private and Confidental Page 31



Design & Brand Guidelines

Slide Template

In some cases it is necessary to use multiple colors to
represent graphs or charts. The following color palettes can be
used (note that the area of the graphic elements using the
supporting palette should not exceed 50% of the area of the
graphic elements using the brand's palette)

Brand’s palette

#FF443A
#FFOESB
#FFOFOA
#FFD60OA
#ACBEGS
#95AC68
#/1E483
#/AECD1
#4DAOF3

#7272E9
#C9/BFO
#D8D8DS8
#FFFFFF

Cac thach thirc can vurot qua va mong mudn dé xuat duwo'c phan
tich theo nhiéu chi@éu nham dam bao mirc dé dong gop cho muc

tiéu chién lwo’c doanh nghiép

Sample

Ngoai ra, cdc nhém y kién co thé x( ly/dap (ang théng qua DX va PX ciing ducc xem xét dudi goc dd tuong tac véi chudi gia tri, thém co sé
danh gia muc dé anh hudng clia nhém ndi dung téi doanh nghiép:

© 0o N o ke Db

b b
== O

H6 tro Marketing & ban hang

Hé théng héa, s6 héa théng tin quy trinh
Thong tin quan tri

Pao tao truyén théng

Quan tri nguon nhan luc

Phat trién san pham méi

Cung &rng (NVL, Hang héa, Kho van)

Hé théng kiém soat, danh gia chat lwong
Xay dung van héa déi méi sang tao

T6i wu qua trinh san xuéat

H6 tro mé hinh quan tri méi

Private and Confidental
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Design & Brand Guidelines

Slide Template

In some cases it is necessary to use multiple colors to
represent graphs or charts. The following color palettes can be
used (note that the area of the graphic elements using the
supporting palette should not exceed 50% of the area of the
graphic elements using the brand's palette)

Brand’s palette

#FF443A
#FFOESB
#FFOFOA
#FFD60OA
#ACBEGS
#95AC68
#/1E483
#/AECD1
#4DAOF3
#7272E9

#C97BFO
#D8D8D8
#FFFFFF

Sample

Circle Chart Diagram

@ Title A @ TiteB @ TitleC @ TitleD Title E Title F Title G @ Title H

Title | @ TitleK @ Title L

Earnings:

Audience:

$330,000 sopoes o

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Private and Confidental Page 33



Design & Brand Guidelines

Slide Template

In some cases it is necessary to use multiple colors to
represent graphs or charts. The following color palettes can be
used (note that the area of the graphic elements using the
supporting palette should not exceed 50% of the area of the
graphic elements using the brand's palette)

Brand’s palette

#FF443A
#FFOESB
#FFOFOA
#FFD60OA
#ACBEGS
#95AC68
#/1E483
#/AECD1
#4DAOF3
#7272E9

#C97BFO
#D8D8D8
#FFFFFF

Sample

Stacked Bar Style

Headline 1

Epicurus in ea voluptate ponit, quod maxime placeat,
facere possimus, omnis voluptas expetenda, fugiendus
dolor sit, amet, consectetur, adipisci velit, sed animo
@ Title A @ Tite B @ Title C etiam erga nos amice et accusamus et quasi architecto
beatae vitae sine dubio praeclara sunt, fecerint,
virtutem iis per se ipsam per se.
Sunt autem vel eum iure reprehenderit, qui dolorem

Quarter 4
ipsum, quia dolor sit, aspernatur aut fugit.

Quarter 3

Quarter 2

Quarter 1

10 20 30 40 50 60 70

Private and Confidental Page 34



Design & Brand Guidelines

Complementary Color Palette

The following color palettes can be used (note that the area of the graphic elements using the supporting palette should not exceed 50% of the area of the graphic elements using the brand's palette)

Pantone
158 C

Pantone
1375 C

RGB
243 /110 / 39

HEX
#F36E27

RGB
249 /157 [ 32

HEX
#F99D20

Pantone
7406 C

Pantone
367 C

Pantone
7738 C

Pantone
313 C

RGB
241/196 /15

RGB
165 /205 / 57

HEX
#F1C40F

HEX
#A5CD39

RGB
43 /169 /79

RGB
0 /146 /179

HEX
#2BA94F

HEX
#0092B3

Pantone
2196 C

RGB
91/91/216

HEX
#5B5BD8

Pantone
2726 C

Pantone
7656 C

RGB
1M2/71 /178

HEX
#/047B2

Private and Confidental

RGB
164 /73 /161

HEX
#A449A1
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Design & Brand Guidelines

Headlines

Headlines are set in Gilroy. When using Gilroy to
create headings on embedded or printed
collateral for FPT Digital, always typeset it with
optical kerning, set the tracking to O, and set in
sentence case. Do not set in all caps or all
lowercase when using Gilroy to typeset headings
on the web, set the letter spacing to -1px for
smaller headlines and -2px for larger headlines.

Gilroy

Gilroy- Medium

Aa Bb Cc Dd Ee Ff Gg Hh |i Jj Kk
LI Mm Nn Oo Pp Qg Rr Ss Tt Uu
Vv Ww Xx Yy Zz 0123456789

Gilroy- Bold

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk
LI Mm Nn Oo Pp Qq Rr Ss Tt Uu
Vv Ww Xx Yy 2z 0123456789
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Design & Brand Guidelines

Text & Paragraph G Fa p h i k

Typeset all text and paragraph text in Graphik.
When using Graphik to set text on embedded or

printed collateral for FPT Digital, always typeset it A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
with optical kerning, set in title case or sentence
c:se(asdet:rlmined bytthconteht).zonfﬁks::tin a b c d e f g h I j k I m n O p q r S t u v W x y Z
all caps or all lowercase. When using Graphik to
typeset text on the web, set the letter spacing to
(;ISX for normal paragraphs and -0.2px ch))r he?o O 1 2 3 4 5 6 7 8 9
paregraphs 8 s % & /() = 2 . ¢ [ 11 () = ¢
« Y € © t Q "/ g n e £ ' & e @ A ° 3@ © f 9 , a ¥ = ¢
Light The mountains, waves and blue skies are all around you.
Regular The mountains, waves and blue skies are all around you.

Medium The mountains, waves and blue skies are all around you.
semibold  The mountains, waves and blue skies are all around you.

Bold The mountains, waves and blue skies are all around you.

Private and Confidental Page 38



Design & Brand Guidelines

Using the Purpose O O
Statement

- Always maintain clear space around the

"Imagine. Innovate. Lead.” purpose statement, to
protect it from distracting graphics or typography.

- Measure clear space by the height of the “L” in
"Lead” for vertical space, and its height for
horizontal.

Imagine.
Innovate.
Lead.

« Never allow typography or other elements to
invade the signature or the symbol.

Private and Confidental Page 39
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Type Uses

« Gilroy must mainly be used for all needs except
long paragraphs and body copy.

« Gilroy must never be used in sentence case,
paragraphs and body text.

« Graphik must be used only for long paragraphs
and body copy, and in sentence case.

MAIN FONT

Gilroy

Food traceability with
blockchain: From theory to
reality

Data & Analytics - October 2, 2020

DIGITAL TECHNOLOGIES SUCH DATA

ANALYSIS OR THE INTERNET #F THINGS BRING
NEW OPPORTUNITIES FORHE AQUACULTURE
INDUSTRY

SECONDARY FONT

Graphik

FOOD TRRACEABILITY WITH
BLOCKCHAIN: FROM
THBEORY TO REALITY

Data & Analytics - October 2, 2020
Digital technologies such as data analysis or the

Internet of Things bring new opportunities for the
aquaculture industry

Private and Confidental
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Design & Brand Guidelines

Usage

- Keeping consistent and sticking to logical
hierarchies ensure that elements in the Ul are
clear and easily recognizable when scanning the
page. Text sizes, styles, and layouts were
selected to balance content and Ul and to foster
familiarity.

« The default appearance of typography in FDX
uses the Ul properties. The use of long form
properties is up to individual products.

Headline 1

Headline 2

Headline 3

Headline 4

Headline 5

Gilroy - Semi Bold

Gilroy - Bold

Gilroy - Bold

Gilroy - Bold

Gilroy - Bold

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
| etter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Private and Confidental

80 px
#222222 @
-0,8

90 px

74 px
#222222 @
-0,6

86 px

56 px
#222222 @
-0,5

64 px

36 px
#222222 @
-0,4

46 px

24 px
#222222 @
-0,3

29 px

Page 41



Design & Brand Guidelines

Usage

- Keeping consistent and sticking to logical
hierarchies ensure that elements in the Ul are
clear and easily recognizable when scanning the
page. Text sizes, styles, and layouts were
selected to balance content and Ul and to foster
familiarity.

« The default appearance of typography in FDX
uses the Ul properties. The use of long form
properties is up to individual products.

Paragraph Style 3

Paragraph Style 4

Paragraph Style 5

Additional Paragraph

Link Style

Graphik - Medium

Graphik - Regular

Graphik - Regular

Gilroy - Semi Bold

Graphik - Medium

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Font-size
Color
Letter-spacing

Line-height

Private and Confidental

20 px
#222222 @
0

30 px

19 px
#222222 @
0

30 px

16 px
#222222 @
0

24 px

24 px
#222222 @
0

36 px

17 pXx
#0647C9 @
0

25 px
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Introduction

lmagery Is a universa
tell stories and make

medium used to

NuMman connections.

In our new brand expression, we use

imagery to communicate our offer in a

compelling and immediate way to make a

meaningful connection with all of our

audiences.

www.digital.fpt.com.vn




Design & Brand Guidelines

Imagery: Styles

In our new brand expression, we encourage use of
photographs and illustrations. Using imagery that
illustrates our brand attributes will reinforce our
personality, show the pride we take in meeting our
client's needs and show our own imagination at
work.

ABSTRACT IMAGE

For those of us who write about digital
transformation and technology, the concepts we
describe can sometimes be a bit abstract. In these
cases, the use of abstract images will be very
helpful in description. The images used must be
uniform in color and must represent the brand
identity.

Private and Confidental
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Design & Brand Guidelines

Imagery: Styles

PHOTOGRAPHY

In our new brand expression, we now want to emphasize
our approachable character. We will encourage use of
imagery that shows how our clients benefit from using
our products and services, and acknowledges the
teamwork and achievements of our consultants. Including
people in lifestyle photography is recommended, but not
required, as long as the product experience is conveyed.
People should be photographed in a candid, uncontrived
manner.

We are a global organization and although our clients
speak different languages, our commmon language is
visual. We encourage you to portray our offer using
imaginative and dynamic images that will trigger a
response, an emotion or a call to action.

b ) goo

....J

" Aot a aa BN
= - -

Private and Confidental
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Design & Brand Guidelines

Photography Don'ts

To keep our photography looking and feeling authentic,
the following examples should illustrate types and styles
of photography to avoid when selecting imagery.

Private and Confidental
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Design & Brand Guidelines

Infographic

STRATEGY
Measure

PoC Lean

(4
v
CREATIVITY CRAFT Process
Implement Devel
evelop
’ ’ COMMUNICATION
@

M Laudem et dolore

disputandum g

putant sed ut

Certe, inquam,

/“/q,b
Q,) Primum igiturd
6‘\/ iudicat, quo pertinax non
% pertineant numgquam eius
(V)
2,
: Q
ET QUIDEM
é‘ EXERCITUS
G@ Agile IT &
& CYBERSECURITY Infrastructure
W
f,? At vero eos censes In oculis quidem
e . aut petat aut in malis repellere, idque
8 GQ dolor. instituit docere sic:
a_- 02 e\e& omne.
Tec \ogN
hno /\ In oculis quidem se
esse expetendam et
impetus quo aut.
Q
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Design & Brand Guidelines

Infographic

CYBERSECURITY

Technolo$) ©

X
o~

&

STRATEGY

CREATIVITY

COMMUNICATION

Agile IT

Infrastructure

Ideate
Measure

PoC LEAN
PROCESS

Implement
Develop

@
M Laudem et dolore

disputandum
putant sed ut

Primum igiturd Certe, inquam,
iudicat, quo pertinax non
pertineant numgquam eius

ET QUIDEM
EXERCITUS

At vero eos censes In oculis quidem
aut petat aut in malis repellere, idque
dolor. instituit docere sic:
omne.

3
/\ In oculis quidem se
esse expetendam et

impetus quo aut.

Q

Private and Confidental

Page 50



Design & Brand Guidelines

Data Visualization

81%
Mobile 7 OO /()
Email
54%0
Live Chat
27%
Social Media
SMS/Text
100%
93%
80, 82,
43%

399, 949, 73%
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Design & Brand Guidelines

Data Visualization

81%

Mobile

54%%

Live Chat

27%

Social Media

17%6

SMS/Text

71%

399, ’ ‘ 949, ’ 73% ’ .
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Design & Brand Guidelines

Safe Area

COVER PHOTO

Uploading our profile picture and cover photo
at the optimal size helps them to look great
across all the different devices that access
Facebook, Workplace & Linkedin. Refer to the
safe zone guidance below to make sure that
the most important parts of our cover photo
show on as many devices as possible.

LINKEDIN AT
1128 x 191px SAFE AREA
Visible on mobile and desktop screens

FACEBOOK
1700 x 630px

Visible on mobile and desktop screens
WORKPLACE
2048 x 538px

SAFE AREA

Visible on mobile and desktop screens
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Linkedin

Avatar & > & e 2 @
Cover photo

Imagine. Innovate. Lead.
AVATAR

Digital

FPT Digital Linked in

Accompanies companies to reinvent themselves and become businesses of the future.

ﬁ ¢ 1 M . idalz) nnRectioy A 'k ere ) Smnii
0' Mable ' . ; ' Pages people 3

v Following Visit website € More
- ; Imagine. Innovate. Leoad,

M~ FPT Softwd
g‘U nformation Te Englﬂ
— FPT Digital
- fm Acc OMPanes COMPpanes 10 renvvet themsetves
m Images Videos Articles Documents Ads and become busnesses of the fut

Dﬂﬂ : v Followi

Home My Company About Posts Jobs People Videos

Digital

&‘a
o

FPT Digital oo
ER o . g - FPT Corpo Visit website &
id. ® ¥ ntormation Te

CAN CANH TOAN BO cudC 901 THOAI GIUA CHU TICH TAP DOAN FPT VA *
GIA" Al

FPT Digital
446 followers

v Followi

See translation

FPT Digital

(FPT DPS) ﬂ FPT Digita
nformation Te ’ ~ -—ers

Thadt X8 V3 Vin M Sén Xult
Twins
Hifn nay, Digital Twins (bdn sa0 sb) &

S&¢ Lrangjatior
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FACEBOOK

Avatar &
Cover photo :
Imagine.

AVATAR Innovate.
Lead.

Digital

Eﬂﬂ F‘P'T Dig.ital |

. FPT Digital

b Di thich

Imagine. 4
Hoi FPT Digital Innovate.

Tao bai viét

Digital

Lead.

"Dia diém kinh doanh cta ban & ddu
vay?*

“Bén ban md cda vdo khung gid

nNao?* FPT Digital
*Ban coé thé cung cdp cho tdi thém e FPT Digital ~
s » a

thong tin wé doanh nghiép cua minh

khbng?* . Send Message
9 Thadt Ké V3 Van Hanh San Xudt Thong Minh V& Digital Twins -

*Ban cung cdp dich vy ndo?"

Hién nay, Digital Twins (Ban sao s8) dang dudc phét trién nhanh ‘:.“’
chéng va Ung dung rdng rdi trong nhiéu nganh cdng nghiép khic B
nhau, phd bién nhat 1a nganh san xudt. Nhd sdc manh cGa nhilng
ban sa0 s, doanh nghiép dat ducc sy tdi uu hod hiéu qua san xult,
dong thdi, giai quyét cac van dé gay tac nghén quy trinh khéng con
1a kho khan

Reviews Photos Videos

Gidi thiéu Xem tat c3 Viy ban sao sb 1a gi? Cac giai phdp sb cé thé gilp doanh nghiép dat €7 Rating -0
dugc nhing két g... Xem thém Y 3 people checked n here
FPT Digital is FPT Corporation's digital
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WORKPLACE

Avatar & |
. Home Imagine. Innovate. Lead.
Cover photo T

=“n See More

" G

Groups
o . FPT Chungta news Dlglta'

° ﬁ_ MY FPT 5
— FPT Digital

° . FPT Techinsight Corporat

® mr, Cong doan FPT #BENEFIT++ » ! Timeline

o ! FPT Learning - FCU About

® o HStrgd Workplace-Gidi ddp thic ... @ PR SO SIS OF ST 8 Ot Cong ty TNHH FPT Digitad
Cong ty The v

Vebsie
104
’“ Photo/Video Check Ir Feeling/Activity @ Search

< FPT Digital
a FPT Digital

People Thiét K& Va3 Van Hanh Sin Xult Thing Minh V& Digital Twins

Hsén nay, Digital Twins (Ban 520 $8) dang dudc phat trién nhanh chdng va ung dung rong rdi
trong nhiéu nganh céng nghiép khac nhau, phd bién nhit 13 nganh sin xult. Nhd sic manh
c0a nhiing ban sao s6, doanh nghifp dat ducc sy tdi U hod hifu qua san xudt, dong thai, gidi
quyet cic vin dé gay 1ac nghén quy trinh khong con I khé khin

Pham Duy Quang (CBI.LHN)

Digital

Nguyen Van Trong 28 (FTEL MK...

-

00E¢ €4

Viy ban 520 50 13 gi? Cac gidi phip s6 ¢6 thé giip doanh nghiép dat dugc nhiing két qua n

Vu Thi Huong (FSOFT-Vio) See More

Nguyen Duc Minh 46 (FDX HN)

ViNgoc Ha (FTEL PTV HN)
Ban truyen thong FTEL

Hoang Nam Tien (FTEL)
Nguyen Thi Thu Hien (FBT HN) Works at FPT Corporation
‘G : Cong ty TNHH FPT Digital
Etop500 : g : N Website: https:Jidigital fpt.comuny/
Iptdigtal@fpt.comwn
Dinh Tien Dung (FTEL PTV) v
Followed by 38 805 people

See More About FPT Digital

S 9
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